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Mid Ulster Regeneration Action Plan 

2020 /2021 

Theme Projects Outputs Methodology  Outcomes Budget 

1. Marketing & 

Promotion 

1.1 Seasonal 

Marketing 

Campaigns 

 

1.2 Shop Local 

Campaigns 

 

 

 

1.1 Number of marketing 

campaigns delivered for the 5 

towns. 

 

1.2 Implement a joint shop local 

campaign in the 5 towns for 

Small Business Saturday. 

 

 

1.1, 1.2 Outdoor 

Advertising 

Radio 

Print Materials 

Social Media 

 

 

 

 

 

• Contribute to 

increased footfall 

across the towns in 

Mid Ulster. 

 

• Contribute to 

increased visitor 

numbers in the towns 

in Mid Ulster. 

 

• Contribute to 

increased traffic to Mid 

Ulster Council’s social 

media channels. 

 

£30,000 
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2. Business 

Support / 

Attracting 

Investment 

2.1 Provision of Wi-Fi 

in 5 town centres 

& Bellaghy 

 

 

 

 

 

2.2 Provision of 

Reduced 

Christmas Car 

Parking Charges 

 

 

2.3 Reducing 

Dereliction and 

Vacancy Levels in 

Dungannon Town 

Centre – led by 

Dungannon  

Regeneration 

Partnership  

 

 

 

 

 

 

 

2.1 Maintain free Wi-Fi in the 

five town centres of Coalisland, 

Cookstown, Dungannon, 

Maghera and Magherafelt, and 

Bellaghy.  

 

 

 

2.2 Provision of reduced 

Christmas car parking charges in 

charged car parks. 

 

 

 

2.3 An external town centre 

development management 

contactor to be employed by 

Dungannon Regeneration 

Partnership for a 3-year period 

with the aim of reducing 

dereliction/vacancy levels in the 

town centre. 

 

2.1 Ongoing 

contributions to 

businesses hosting 

access points. 

 

 

 

 

2.2 Council approval 

to reduce parking 

charges for a 6 week 

period. 

 

 

2.3 Council 

allocation of 

£120,000 to DRP 

over 3 years (2020 -

2023), subject to 

match funding from 

partners.  

 

Match funding to be 

provided by 

Dungannon 

Enterprise Centre 

and Dungannon 

Traders Association 

and a funding 

request pending with  

DfC to match Council 

funding of £120,000. 

 

 

 

 

• To improve and grow 

the retail offer in the 

five towns across the 

Mid Ulster district. 

 

 

 

 

• To promote 

investment in the five 

towns across the Mid 

Ulster District. 

 

 

DRP will be responsible for 

the project outputs and it 

is anticipated that the 

project will achieve the 

following:- 

 

• Reduction in Town 

Centre Vacant 

Premises by 2% per 

annum 

 

• £500,000 investment 

by Developers in 

Town Centre annually  

•  

£15,361 ongoing 

wi-fi costs  

 

 

 

 

 

 

£25,000 

 

 

 

 

 

Yr 1 costs; 

£40,000  

previously 

approved by 

Council 
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3. Strategic 

Events 

3.1 Calendar of Events 

in 5 town centres 

3.1 Minimum of 2 Strategic 

Events delivered in each town 

annually. 

 

 

3.1 Officers Delivery, 

in conjunction with 

Events Team. 

 

 

 

 

• Increased footfall / 

visitor numbers across 

the 5 towns.  

 

• Increased profile & 

engagement with town 

centre businesses. 

 

£142,000 

 

 

 

 

4. Physical 

Regeneration 

/ Improving 

Infrastructure 

4.1 Urban 

Regeneration 

Projects 

 

 

 

 

 

 

 

 

 

4.2 Rural Regeneration 

Projects 

 

 

 

 

 

 

 

4.3 Town & Village 

Spruce Up Scheme 

4.1.1 Work associated with 

public realm schemes in 

Coalisland and Maghera  

 

 

 

 

4.1.2 Potential match funding 

project with DFC related to 

urban regeneration project.  

 

 

4.2 Work in partnership with 

RDP to deliver Village 

Regeneration projects in up to 

37 villages across Mid Ulster 

District Council over 4 years 

through the Rural Development 

Programme.  

 

 

4.3 Deliver the Town & Village 

Spruce Up Scheme for Mid 

Ulster towns & Villages 

4.1 Partnership 

working with 

Technical & ICT 

Teams 

 

 

 

 

 

 

 

 

4.2 Officers work in 

partnership with 

Technical Services & 

ICT Team to deliver 

Projects. 

 

 

 

 

4.3 Deliver Grant 

Scheme based on 

approved list. 

 

• Enhanced townscape 

quality in the five town 

centres in the Mid 

Ulster District. 

 

 

 

 

 

 

 

 

• Improve quality of life 

for people in the rural 

areas of the district  

 

 

 

 

 

 

• Enhanced properties 

for business owners in 

the towns and villages 

across the district. 

 

Projects/Funding 

as per Council’s 

Capital Budget 

previously 

agreed 

 

 

£40,000 

 

 

 

 

RDP Projects & 

Funding already 

agreed by 

Council 
 

 

£5,000  for 

surveys & fees 

 
£250,000 (grant 

aid) & 

£12,800 (architect 

fees) previously 

agreed by 

Council 
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Appendix 1    Town Centre Events Programme     2020/2021 

Event Name Event Date(s)  
 
2020 

Economic Development 
Event Budget (excl. 
Operational/Steward 
Wage Costs) 

Economic Development 
Budget for 
Operational/Steward 
Wage Costs 

Other Council 
Budgets  

Cookstown Continental Market 30 & 31 May  £22,000  
 (£3,000 income) 

£8,000 £5,000 (Tourism) 
 

Tafelta Festival, Magherafelt 20 June £8,000 
 

Paid from another Council 
budget 

 

Coalisland Summer Event 26 June  £6,360 
 

£640 £2,000  
(ED Marketing) 

Walled Garden, Maghera 22 August £15,000 Paid from another Council 
budget 

 

Heels on the Hill, Dungannon 25 September £6,000 n/a  

Halloween in Dungannon 29 October £13,500 £1,500  

Halloween in Coalisland 31 October £9,000 £1,000  

Christmas Lights Switch On Cookstown 27 November  Paid from another Council 
budget 

£10,000 (Tourism) 

Christmas Kingdom & Switch On 
Dungannon 

28 & 29 November £26,000 
 
 

£3,000  

Magherafelt Christmas Market & Switch On  28 & 29 November £8,000 
 

Paid from another Council 
budget 

£30,000 (Tourism) 

Christmas in Coalisland 

 

4 December £7,000 ED Staff  

Christmas in Maghera 

 

5 December £7,000   

Budget Totals  £127,860 £14,140 £47,000 

Total Economic Development Events Budget (Event Costs and Wages)                                           £142,000  

                                   



Association of Town Centre Management

PO Box 242

Westerham

TN16 9EU

Invoice

VAT Reg No:
Telephone:

629241833
44 (0) 300 330 0980

Email: accounts@atcm.org

Quant Details Unit

Price

Net

Amount

W

VAT VAT

Rate

Terms: 21 days from invoice date - please ensure invoice number is quoted on payment

Total Net Amount (£) 545.00

Total VAT Amount

(£)

109.0

0
Invoice Total (£) 654.00

Mid Ulster District Council

FAO Mary Mc Cullagh,  Town Strategy

Managerad

Cookstown

Co Tyrone

BT80 8DT

VAT Reg No:

Burn Ro

Invoice Number:  22102

Invoice Date: 31/01/2020

Order Number:

Our Ref: COOKSTO

45.0 545.00 20.1.00 2020 Full Band 1 Membership 5 0 00 109.00

BACS Details

Lloyds TSBBank:

ATCMAccount Name:

30-92-32Sort Code:

Account Number: 01440295
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Appendix 4 

 

 

MID ULSTER DISTRICT COUNCIL DRAFT RESPONSE 

 

TO 

DAERA INNOVATION STRATEGY 2020-2025 

 

Deadline for response 5th March 2020  

 

Introduction  

Mid Ulster District Council (the Council) welcomes the opportunity to respond to the 

DAERA Innovation Strategy 2020-2025.  Council also welcomes the focus placed 

within this Strategy on fostering innovation within the rural economy.  

Mid Ulster has over 9000 VAT registered businesses and the largest concentration 

of small businesses outside of the Belfast Metropolitan area.  Over 80% of our micro 

and SME businesses are located in dispersed rural communities which 

demonstrates the importance of these businesses within the rural economy in terms 

of employment and maintaining vibrant local communities.   

The MUDC area has an unprecedented entrepreneurial spirit.  It is recognised 

globally as a centre of excellence in the design and manufacture of materials 

handling equipment and home to many cutting edge businesses who export locally 

produced innovative solutions to customers worldwide. A willingness to engage in 

innovation by all business sectors combined with a skilled and a well-educated 

workforce will help to grow these businesses and further strengthen the region.   The 

challenge is creating an environment within which a willingness to innovate can 

flourish.    
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To consolidate 1Mid Ulster’s position as the Advanced Manufacturing Capital of 
Northern Ireland, it is essential that financial supports from DAERA and other relevant 
Departments, are made available to areas such as Mid Ulster that have the ability to 
make substantial legacy contributions towards the creation of large scale innovation 
projects, aligned to the key strengths of the region and where need is proven to exist.  

Key strategic innovation investment in Mid Ulster is required to develop our ambitious 
plans for an Advanced Manufacturing & Engineering Innovation Centre in Dungannon, 
similar to a Catalyst Centre in GB, and an Agri-Food Robotics Centre in 
Cookstown, focused on the education of HE students and technology transfer of 
robotic automation and enabling technologies to the NI agri-food industry.   Both 
pioneering projects will undoubtedly create a step-change in industry performance and 
act as ‘leading lights’ at the ‘cutting edge’ of innovation. In Mid Ulster, there is a higher 
productivity per head when compared to the NI average and indeed figures released 
last year from HMRC reveal that Mid Ulster is already an innovation hot-spot having 
the highest percentage of enterprises investing in R&D in the UK.  We wish to develop 
upon this further through the two innovation centres highlighted above, both of which 
require multi-departmental funding and without which, Mid Ulster and Northern Ireland 
Plc will fail to maximise its full ‘innovation potential’ and be unable to close the 
productivity gap with GB.   

 

QUESTIONS FROM DAERA INNOVATION STRATEGY  

 

Q1: What are your views on the strategic context and drivers identified to 

underpin a DAERA Innovation Strategy?  

Council is broadly satisfied with the strategic context identified.  Consideration also 

needs to be given to the work ongoing by DAERA on developing a new Rural 

Framework for Northern Ireland which identifies innovation and entrepreneurship as 

one of five emerging goals for a future rural policy to address.     

There should also be an agreed  

Q2: What are your views on the need for an Innovation Strategy with DAERA?  

DAERA has a wide remit of responsibilities which impact on rural society and the 

rural economy therefore it is right that innovation is at the heart of the Departments 

work.  Council would encourage DAERA to continue in its role as an advocate for 

rural areas by ensuring initiatives for innovation promoted by other government 

departments are fairly targeted at rural areas also.  There also needs to be cross 

working and integration between individual government departments including local 

 
1 Mid-Ulster manufacturing market accounts for 26% of total employment compared to 
the NI average of 11%, and the area manufactures at least 40% of the world’s mobile 
crushing and screening equipment. 
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authorities, the FE sector and other stakeholder on innovation policy to maximise 

benefits.  

Council recognises the need to foster a culture of innovation within the rural 

economy of Mid Ulster but that there are wider challenges in doing so as outlined 

within the strategy consultation document. Access to financial resources and staff 

training are rightly included amongst the challenges identified therefore Council 

welcomes the approach set out within the Strategy of tackling barriers to innovation 

by providing support and funding mechanisms for this purpose.  This Council 

believes there is a need to pump prime innovation through the availability of financial 

assistance at individual business level and for more strategic level initiatives such as 

innovation centres to capitalise on local sectoral strengths such as the engineering 

sector here within Mid Ulster.       

Council would point to how LEADER funding within the current Rural Development 

Programme has enabled rural businesses to implement innovative projects which led 

to new product development or the introduction of new and improved processes and 

technologies within their businesses.  In addition Council in partnership with South 

West College InnoTec Centre delivered an Engineering Innovation Programme in 

2017 which supported 18 engineering businesses to develop innovation actions 

plans for their business.  Both of these initiatives provide examples of how innovation 

can be encouraged though increasing knowledge and providing financial assistance 

to implement innovation solutions.  Council would encourage this approach to 

continue through a new DAERA Innovation Strategy.  

  

Q3: What are your views on the barriers to innovation identified?  

Council would concur with the overarching barriers to innovation identified within the 

Strategy but would argue that a deeper understanding of why SME’s in Northern 

Ireland choose not to innovate is important for ensuring future support mechanisms  

target the root causes.  This is particularly important for rural based micro / SME 

businesses.   

This Council would highlight that the absence of adequate broadband and digital 

infrastructure is an overarching barrier to the introduction of innovation within our 

rural businesses and as such will adversely impact on the achievability of goals and 

objectives set out in this Strategy unless addressed.  

 

Q4: What are your views on the innovation themes prioritised ie Big Data, 

Artificial Intelligence and Transformative Bio economy?   

These themes are relevant in the wider context and Council would welcome the use 

of new technologies and approaches across all sectors which aid competitiveness 

and improve profitability.  In particular the use of technologies which allow 

businesses to increase productivity when the supply of skilled labour is limited is an 

area there new innovative practices could provide solutions.  This Council would 

however reiterate that Mid Ulster is characterised by micro and small businesses 
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where capacity to innovate needs to be supported in the first instance before making 

to jump to transformative technologies such as AI.   

 

Q5: What are your views on the Innovation Strategy Mission and Scope 

DAERA has proposed?  

This Council would concur with the Innovation Strategy Mission Statement and 

considers the desire with the statement of creating an “enabling environment” as 

being a key focus. In particular this Council wants to see continued opportunities for 

innovation within our agri-food and wider rural business sectors, especially within 

micro and SME sized businesses given their concentration within the district. The 

scope of the Strategy is fitting but again this Council would urge DAERA to pay due 

consideration to the enablement of innovation within the rural business sector. 

Council would suggest that an agreed and accepted definition of what innovation 

means is important especially when trying to raise awareness of innovation within 

the business sector.  Innovation can be achieved by technical and non-technical 

means therefore misconceptions that innovation is only about new product 

development or the use highly advanced technologies need to be addressed.     

 

Q6: What are your views on the principles behind what, why and how DAERA 

will support innovation?  

This Council would agree with the principles outlined. As a rural Council, MUDC 

believes that the availability of funding to encourage rural businesses to engage in 

innovation is essential and will help lever private sector investment.  In this Council 

area there is a willingness within our rural business sector to invest in innovation.  

Within the current LEADER programme, funding of £2.8m has helped to lever total 

investment of £7.2m within the rural business economy. Many of the businesses who 

received funding did so to introduce new technologies and processes within their 

business practices which conform with the definition of innovation as described 

within the Strategy consultation document.    This would not have happened without 

the availability of funding support.  

This Council is aware that encouraging innovation within the rural business sector is 

included as a goal within the emerging DAERA Rural Policy Framework. This should 

be used as an opportunity to mainstream funding for innovation into rural areas.  

Councils recent involvement with DAERA in the delivery of a pilot business 

development scheme under the TRPSI programme is an example of how local 

government could assist DAERA in achieving this goal.  

There is also a need for further benchmarking of innovation activity at local level as 

well as regional level to identify the sectors and sizes of businesses who hold 

greatest potential to benefit from support or indeed to identify those most in need of 

support for innovation.  For example the UK Innovation Survey focuses on innovation 

activity within businesses with 10 or more employees and doesn’t therefore capture 

evidence from the micro business sector.  A clear understanding of how to measure 
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innovation is also important and innovation indicators need to the clearly defined for 

this purpose which link to PfG targets.      

 

Q7: From your perspective are the goals appropriate?  

This Council acknowledges the overarching reach of the goals identified but is 

primarily concerned about how these goals will trickle down to benefit the businesses 

and communities of this district.  Council acknowledges that the achievability of the 

goals will be subject to funding but would urge DAERA to give due consideration, 

within its remit for rural affairs, to the particular needs the rural business economy 

when prioritising the delivery of its innovation goals.  

 

Q9: From your perspective are there any goals that are more important than 

others. If yes which are they?  

This Council considers Goal 2 “Innovation is encouraged, supported and facilitated 

by DAERA across all sectors in its remit” as essential for the rural economy of the 

district. Council would urge DAERA to give due consideration, within its remit for 

rural affairs, to the particular needs of the rural business economy when prioritising 

the delivery of this particular goal. 

 

Q14: What are your views on mechanisms to identify and mitigate barriers to 

innovation?  

This Council considers that the activities outlined within Annex 2 for identifying 

barriers to innovation must include sufficient engagement with rural micro and SME 

sectors.  DAERA should avail of local knowledge within this Council and indeed 

other rural Councils across NI to facilitate this engagement. This work would help 

form the evidence base needed to build a support structure for encouraging 

innovation as well as a business case needed to secure funding for delivery.   

 

Q18: What are your views on the identification of barriers to innovation and 

exploring how these can be mitigated through support and funding 

mechanisms?  

Linked to Q14 above. In terms of support mechanism this Council would urge 

DAERA to engage with all existing providers of innovation support with a view to 

simplifying the “support ecosystem” for the business sector.  This Council takes the 

view that there should be a wrap round support structure beginning with building 

innovation capacity and capability within businesses to identify innovation, through to 

making available funding to allow businesses to invest in innovation solutions.  Clear 

communication on where and how to access  support which reaches all businesses 

wishing to engage in innovation is needed.    
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Conclusion  

Mid Ulster District Council recognises that enabling innovation within a skilled and 

well educated workforce will further strengthen the region. This Council therefore 

welcomes the DAERA Innovation Strategy 2020-2025 but would however urge the 

Department, within its remit for rural affairs, to take full consideration of the potential 

for innovation from within the agri-food and wider business sectors and to support 

these businesses accordingly.   
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COOKSTOWN TEDx EVENT – SPONSORSHIP REQUEST 

 

03/02/2020 

Dear Fiona/ Shirley,  

My name is Claire O’Hanlon and I'll be organizing an independent TEDx event in Cookstown on 18th 
June 2020.  

TED is an annual event that brings together the world's leading thinkers and doers to share ideas that 
matter in any discipline — technology, entertainment, design, science, humanities, business, 
development. The talks at the conference, called TED Talks, are then made available to watch for free 
on TED.com. 

In the spirit of "ideas worth spreading," TED has created TEDx, a program of local, self-organized 
events that bring people together to share a TED-like experience. At a TEDx event, TED videos and 
live speakers combine to spark deep discussion and connections that matter to our community. Our 
TEDx event is operated under a license from TED. 

TED and TEDx speakers tackle humanity's toughest questions, attempting to answer them with 
innovation, enterprise and enduring optimism. TEDxCookstown brings that innovation, enterprise and 
optimism to the heart of Mid Ulster for the first time, inspiring people to change their lives, futures and, 
ultimately, the world. 

The theme for TEDxCookstown is ‘What If…?’ With talks on art, science, entrepreneurship, emotional 
intelligence, mental health, education, inclusion and innovation, our amazing speakers will be asking 
the audience - a remarkable group of open-minded, curious, intelligent and hungry to learn individuals 
from varying backgrounds to consider new ideas, new ways of being and new solutions to problems.  

TEDx events are organised on a voluntary basis but there are considerable production costs and 
TEDxCookstown can’t happen without the support of valued sponsors and partners and that is why we 
are reaching out to a select group of companies and organisations that are committed to the power of 
ideas to support our TEDx event. We would be so grateful if Mid Ulster District Council would consider 
signing up to one of our sponsor packages which are outlined along with the benefits in the annex 
below. 

For more information, please take a look at: 

www.ted.com 

www.ted.com/tedx 

http://www.ted.com/
http://www.ted.com/tedx


We look forward to discussing further. 

Sincerely, 
Claire O’Hanlon, MBE 
 
info@tedxcookstown.com 

 
‘What If…?’ 
TED and TEDx speakers tackle humanity's toughest questions, attempting to answer them with 
innovation, enterprise and enduring optimism. TEDxCookstown brings that innovation, enterprise and 
optimism to the heart of Mid Ulster for the first time, inspiring people to change their lives, futures and, 
ultimately, the world. 

The theme for TEDxCookstown is ‘What If…?’ With talks on art, science, entrepreneurship, emotional 
intelligence, mental health, education, inclusion and innovation, our amazing speakers will be asking 
the audience - a remarkable group of open-minded, curious, intelligent and hungry to learn individuals 
from varying backgrounds to consider new ideas, new ways of being and new solutions to problems.  

TEDx events are organised on a voluntary basis but there are considerable production costs and 
TEDxCookstown can’t happen without the support of valued sponsors and partners and we are asking 
if you would kindly consider signing up to one of our sponsor packages which are outlined along with 
the benefits below: 

 Gold 

£2,000 

Silver 

£1,000 

Benefit 

Logo Placement on: 

• Programme 

• On stage slides 

• TEDxCookstown Video 

 

 

Y 

 

Y 

On average TEDx video are viewed over 
10k times (looking at TEDxStormont/ 
Omagh & QUB) leading to huge 
exposure to an engaged audience. This 
provides a significant benefit in terms of 
the online reach of your brand. 

 

Website Y Y Inclusion on the dedicated partner page 
of the website will associate your 
identity with a global brand thus 
increasing your credibility 

Special Acknowledgement by the 
host 

Y Y Due to the nature of TEDx events the 
audience is highly engaged meaning 
that people actually hear your brand 
name 

Press photos and press releases Y N TEDxCookstown is new to Mid Ulster 
and will attract significant press interest 

mailto:info@tedxcookstown.com


 so your brand will benefit from 
placement in local press 

Stand at TEDxCookstown Y N Direct access to 100 people with a 
genuine interest in learning something 
new so a perfect opportunity to launch a 
new product, market test a new idea 
and tell people about you. Stands will be 
located near food and beverage areas 
so you will benefit from networking 
opportunities. 

No. of complimentary tickets 4 2 Complimentary tickets for your staff / 
family / friends to listen to the ideas 
worth spreading 

TEDxCookstown Masterclass Y N Public speaking masterclass delivered 
to your staff by one of our partners. 

 

We also welcome in-kind contributions. Supporting us in this way provides your business or 
organisation with fantastic promotional opportunities and we can offer the same benefits as above 
based on the value of your contribution. 

For more information please contact: 

 Claire O’Hanlon  

claire@lucocomms.co.uk / info@tedxcookstown 

Find us online: 

Facebook.com/tedxcookstown 

Twitter - @tedxcookstown 

 

 

mailto:claire@lucocomms.co.uk


Celebrating 10 Years 2020 PARTNERSHIP PROPOSAL

Pre pare d  by - Julie  Forde , Eve nts & Exhibitions Exe cutive , JPIMe d ia  Eve nts 

Contac t: julie .forde @jp im e d ia .co.uk  Te le phone  028 3839 5504

Appendix 6



The  Eve nt

Ce le b rating  exce lle nce  in

busine ss

Now in their 10th year, the Mid Ulster Mail is proud to

launch the 2020 Mid Ulster Business Excellence Awards

These prestigious awards  recognise the talent and

enterprise that exists across the full range of business and

commerce that are vital to the economic success and

profile of the area

The awards ceremony and gala dinner, which will be

attended  by over 200 guests from across the industries in

the area, will take place late Nov 2020



nise a cross section of business

ent

The Categories

14 award  cate gorie s  re cog e s  who exce l in the ir se c tor

- Best Retailer

- Excellence in Health & Wellbeing

- Readers’ Favourite Eating Establishm

- Best Customer Service

- SME Business of the Year

- Excellence in People Development

- Best Community Impact

- Excellence in Tourism

- Best Manufacturer

- Best Digital Initiative & Use of Social Media

- Best Start-Up Business Award

- Excellence in Innovation

- Business Person of the Year

- Lifetime Achievement Award



The  Me d ia  Partne r & Prom otion

The Mid Ulster Mail  in print & online is dedicated to delivering

the best of local news, sport, features and photography from

the region

The Mail reaches over 60.000 monthly unique users and over

26,000 social media followers

The Mid Ulster news team has been reporting on events in the

area for decades and is a trusted source of news for the

community

Extensive media support throughout the 5 month campaign will

include a minimum of:

- 8 full page adverts

- 8 Page Post Awards Supplement

- Online & social media campaign

- Minimum of 4 editorial stories from launch to event



The  Tim e line s

Cam paign

Launch

Nom inations

Ope n

Early August

Me d ia

Cam paign

Early August

- Nov

Nom inations

Close

Oct

Re ade r Vote d 

for Cate gorie s

Nom ine e s

Pub lishe d

Oct/ Nov

Judg ing

Pane l

Nov

Full Page

Adve rt 

Announcing

Finalis ts

Nov

Awards

ce re m ony

Nov

Supple m e nt 

Announcing

Winne rs

De c



Headline Sponsorship

          Awards Ceremony           Post Event          Pre Event

- Opportunity to say a few words at the

Launch

- Company logo in prime position across

extensive in paper editorial and advertising 

campaign for 5 months

- Photograph & Quote of 200 words to appear

in the launch article in the Mid-Ulster Mail

- Position on the judging panel

- 50 word company profile and logo on event

website

- 10 complimentary tickets to the awards

ceremony

- Extensive branding around the reception

and main event room area including stage 

graphics

- Full page advert in the event programme

- Welcome within the event programme

- Opportunity to make a welcome speech at

the awards

- Co-present each award

- Presentation of the prestigious Lifetime

Achievement Award

- Extensive Media coverage, logo branding

and photography in the Mid-Ulster Mail

- Logo branding to appear in the 8 page

Awards supplement in the MId-Ulster

Mail

- Front page branding & photography of

your organisation within supplement

- ½  page advert in the post event winners

supplement

PACKAGE COST       £7,000  + VAT

Be spoke  package s  to suit a ll budge ts  availab le  on re que st



Associate Sponsorship

          Awards Ceremony

 

          Post Event          Pre Event

- Company logo in prime position across

extensive in-paper editorial and 

advertising campaign for 5 months

- Photograph appear in the launch article

within the Mid-Ulster Mail

- 50 word company profile and logo on

event website

- Opportunity to co-judge your given

categories

- 5 complimentary tickets to the awards

ceremony  (inc 1 VIP ticket for the top

table)

- Branding around the reception and main

event room area including stage graphics & 

event programme

- Opportunity to make a welcome speech at

the awards

- Presentation of your selected categories

awards on stage

- Extensive Media coverage, logo branding

and photography

- Logo branding across an 8 page Awards

supplement

- Photography of your organisation within

supplement

- 1/4 page advert in the post event winners

supplement

PACKAGE COST       £3,500  + VAT

Be spoke  package s  to suit a ll budge ts  availab le  on re que st



Category Sponsorship

          Awards Ceremony

 

          Post Event          Pre Event

- Logo branding included in all pre-event in

paper editorial and advertising campaign 

from point of launch for 5 months

- Photograph to appear in the launch article

in Mid Ulster Mail

- 50 word company profile and logo on

event website

- Opportunity to co-judge your  category

- 2 complimentary tickets to the awards

ceremony

- Branding around the reception and main

event room area including stage graphics & 

event programme

- Presentation of your selected category

award on stage

- Extensive Media coverage, logo branding

and photography in the Mid-Ulster Mail

- Logo branding to appear in the 8 page

Awards supplement in the Mid-Ulster

Mail

- Photograph of your organisation with

the winner in the supplement

- ¼  page advert in the post event winners

supplement

PACKAGE COST       £1,750  + VAT

Be spoke  package s  to suit a ll budge ts  availab le  on re que st



Venue Partner

          Awards Ceremony           Post Event          Pre Event             
                           

- Company logo positioned in paper

editorial and advertising campaign for 

5 months

- Photograph to appear in the launch

article within the Mid-Ulster Mail

- 50 word company profile and logo on

event website

- Opportunity to co-judge  your given

category

- 2 complimentary tickets to the awards

ceremony

- Logo included in graphics and branding

around the reception and in main event 

room area including stage graphics and 

event programme

- Presentation of your selected category

award on stage

- Extensive Media coverage, logo branding

and photography in the Mid-Ulster Mail

- Logo to appear in the 8 page Awards

supplement in the Mid-Ulster Mail

- Photography of your organisation with

the winner in the supplement

- ¼ page advert in the post event winners

supplement

PACKAGE COST          £1,500  + VAT

Be spoke  package s  to suit a ll budge ts  availab le  on re que st
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